7 MOST
IMPORTANT
THINGS TO DO
ON LINKEDIN
TO GET WORK NOW

L I N K E D I N Q U I C K F I X . C O M

Sign up for a free
Companion Webinar to
this Guide:
5 Things To Do On LinkedIn Before You Look For Work

While reading is excellent, the webinar goes
even more in depth with more visuals, examples, and more in
the training so make sure to sign up.

WATCH NOW
L I N K E D I N Q U I C K F I X . C O M

NOW TO THE SUPER 7...
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Most important stuff ABOVE THE FOLD

1.
2.
3.
4.

Take out your phone.
Open the LinkedIn app.
Don’t do anything but look at the screen. Don’t click or scroll.
You are looking at ‘above the fold’.

Are you FASCINATED by what you see?
This is where people look first. Don’t waste this prime real estate like most people do.
Exercise: Cut and paste the first 10 words in your Headline, Summary, Experience,
Recommendations into a fresh email (pretend you are emailing a contact about
you. Would you be fascinated to learn more?
Examples of great first words:
an action/proof phrase (award-winning)
what you are (communication manager)
who you help (types of companies/people recognised by your targets)
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These activities build
your visibility, credibility
& authority.
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Your Headline must be cut-and-pasteable

Try having the same photo and headline on LinkedIn, your email,
wherever you are online. Systematic, efficient, simple.
I use and recommend the 4-step Headline system:
1. what you are
2. who you help
3. how you help them
4. proof & credibility
Example below:
1. what you are (LinkedIn Trainer)
2. who you help (you :))
3. how you help them (get work from your LinkedIn Profile)
4. proof & credibility (TED & Science)
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Photo

Your potential employer and client must ‘see’ you in the role.
Exercise:
1. Look at the previous role-holder’s photo.
2. Look on Google Images for the way the CEO dresses.
3. Half-smiles work best, if you are not sure.

04

Summary

1. Be concise.
2. First person “I am” not “Mary-Rose is…”
3. Expand the 4-Step Headline System. Mix and match the ‘4 steps’ to FASCINATE from
the first word of each paragraph.
1. what you are
2. who you help
3. how you help them
4. proof & credibility
Examples of great first words:
- an action/proof phrase (award-winning)
- what you are (communication manager)
- who you help (types of companies/people recognised by your targets).

4. Future roles of interest
5. Call to action (What do you want them to do next? How do they find you?)
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Experience, Education, Volunteer work

You need to give your contacts something to say about you.
Exercise: Which problem you solve?
1. Expand your Summary with concrete numbers on how you solved a problem, or helped
reach an ambition.
2. If you don’t have a track record, say what your company does. This makes you look
bigger.
Examples:
Made [what] better/faster/cheaper by [number] %/$/months.
Works with [number] clients in [number] countries.
Education and volunteer work adds credibility, depth, story, personality to your profile.
The personal connection is often the seed of finding work.
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Recommendations

From people who mirror your target, or your target’s customers. Have a
recommendation for each position you want to highlight.
Draft your own Recommendation for people to post on LinkedIn so that you highlight what
you want.
Build around the 4-Step System.
Step 1. Start with a killer line
Step 2. Describe your relationship
Step 3. Specify a feature that stands out
Step 4. Add a personal touch, name a personality trait (use a touch of humour, if you
can)
Step 5. End with your solid recommendation
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Take a Psychological Approach

Using a psychological approach can be broken down into two important pieces:
a) Timing is critical (WHEN to approach)
b) Moving in angles (HOW to approach)
Before approaching contacts and prospective employers, it’s important to understand how aware
they are of you, and how people operate in their world.

BONUS TIPS

Keep it fresh and vital

• Updates. Excellent for quick and simple images and graphics, quick news. Share a post
from someone with a large network.

• Polls. Very good to see who is watching and willing to engage.
• Use the "Featured" section. Many people look there.
- Have a Background image. Include a call to action.
• Projects (excellent to see who was in your team, great way to illustrate your
EXPERIENCE (who you help, and how you help them. Credibility, again.)
• Employers and clients look first in their own industry. Observe who posts articles and
discussions, ‘Like’ those you like, comment on those you feel comfortable with. People now
skip straight to comment sections and see who ‘liked’. So you need to be there. Only do
what you can stand for (credibility, always).
• Pro tip 1: ALWAYS turn off Notifications before changing your Profile.
• Pro tip 2: Tuesdays 2pm are a great time to send updates and
contact people because they are more receptive.
• Pro tip 3: If you just met someone you want to impress, post online or
contact them with something RELEVANT TO THEM within 24 hours of
meeting them. Again 7 days later. Again 30 days later.
The 24/7/30 Rule is a brilliant way to maintain your network and drive attention to you.

Do something every week if you can.
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Dr. Mary-Rose Hoja, founder of
LinkedIn QuickFix and the Expert Profit
Engine method. As seen in:

NOW... WHERE DO YOU GO FROM HERE?
If you want work now, LinkedIn is the place to start. This guide will
inspire you and take you a long way.
OR you can join me for the next step and enroll in my LinkedIn QuickFix
program.

LinkedIn QuickFix is an online video course to profile and promote
yourself free, fast, easy on LinkedIn. We also have a private customer
community to support you. You can be up and running to look for jobs
in a day.

GET STARTED

